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HISTORIC MENGER HOTEL WILL HOST 2018 MUSTER

MUSTANGS OF THE CORPS
VOLUME II UNDER CONSIDERATION

   This can be considered as an ALMAR or a WARNING ORDER for a future  
Mustang project.
   In 1990 a book entitled “MUSTANGS OF THE CORPS” was published 
by the Association.
   The book was a coffee table publication containing the biographies of 
members of the Association, as well as, “before” and “after” pictures of each 
Mustang who participated in the publication.
   It also contained listing of General Officer Mustangs, Medal of Honor 
Mustangs, interesting personalities, candid & historical Mustang photos 
submitted by Association members and individual Mustang accomplishments 
during both their enlisted and Mustang career.
   In future MESTENGO’S more information will be provided, when  
established with the printer.
   When all of the administrative details have been set up, they will be  
published to the membership, and a survey will be undertaken to determine 
the interest of the project within the Organization. 

  Deep in the heart of Texas, San 
Antonio will be the site of the 2018 
Mustang Muster. The Muster will 
be held Aug. 8-12 and the historic 
Menger Hotel will host us. 
  Event information, activity registra-
tion forms, hotel registration, menus, 
and other specifics will be included 
in future MESTENGO issues.
   Aside from literally being next 
door to The Alamo, The Menger has 
a prominent place in San Antonio’s 
history.
   The year 1859 in San Antonio was 
a time of trail rides, fast tempers, 
and quick triggers--and it was the 
year The Menger Hotel ushered in 
a new era of sophistication to the 
Texas frontier.
   W. A. Menger opened the hotel 
with the advertisement: “He flatters 
himself that his establishment will be 
found by the traveling public gener-
ally as fully equal to the want of all.  
He spares no pains to have his Table 
and all of the accommodation of his 
house, at least equal to any hotel in 
the West.”  The Menger remains true 
to its origin.
   Today, more than 150 years of 
refinements have created a master-
piece of traditional elegance and at-
mosphere. Now a modern 350-room 
hotel, The Menger remains faithful to 
the integrity behind its authentically 
restored 19th Century section.
   Even the newest lodging at The 
Menger recalls an era when accom-
modations were tangible evidence 

of tasteful opulence in space and ap-
pointments. Selected views include 

The Alamo. Alamo Plaza and the 
tropical patio or pool.
   Although much has changed at The 
Menger, much remains the same--
most especially the attentive services 
performed with obvious pride by 
dedicated employees.
   Menger guests enjoy in-house mov-
ies, cordial room service, secured 
valet or self-parking, and memories 
to last a lifetime.  
   A hotel like The Menger is truly 
unique and it is yours to experience 
nowhere else but in San Antonio.
   While a guest of The Menger, you 
can enjoy the hotel’s spa and down-
town’s largest heated pool.
   Dine in the lush tropical courtyard 

THE MENGER HOTEL
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Greetings Mustangs:
   The Mustang Association is 
confronted with challenges as we 
look forward to sustaining long 
term viability. Accordingly, I have 
presented to the Board of Directors 
a three-five years Strategic Plan 
entitled “Planning for the Survival  
of the Marine Corps Mustang 
Association, Inc.” The Board of 
Directors held a strategic planning 
conference 8-10 May to discuss 
and designed to develop the three-
five years Strategic Plan. The plan 
was approved and addresses:
* The Mustang Association’s  
Current State - Where are we now?
* Where do we want to be and  
Where do we go from here?
* How do we make it happen?
   I have tasked the Board of  
Directors to take the lead to get this 
accomplished.
   I reiterate, the key to long term 
viability of the Mustang Associa-
tion as a National organization is 
a strong, vibrant Chapter structure. 
   The FY 2016-2017 budget is 
being massaged to address all the 
financial requirements; i.e. income 
and expenses of the Association.
   The term of office for officers 
and Directors is over this year.  

We are seeking members to step 
up to replace these positions. I’m 
exploring for members to serve on 
the Nominating Committee.
   I attended the National Marine 
Corps Council spring meeting at 
Quantico, VA. The guest of Honor, 
General Robert Neller, CMC. I 
also attended Marine Executive 
Association quarterly meeting 
at Quantico, VA. Both forums 
were informative and afforded an 
opportunity to give the Mustang 
Association exposure.
Semper Fidelis,

Ernest Johnson

   The MESTENGO is published by the Marine Corps Mustang  
Associations, Inc. All rights reserved. MESTENGO is not an official  
publication of the U.S. Marine Corps or any agency of the U.S.  
Government. Opinions expressed do not imply official endorsement 
or views of the Department of Defense, Department of the Navy, the 
U.S. Marine Corps, or any other agency of the U.S. Governement. 
Unless otherwise indicated, permission is not required to reproduce 
articles appearing herein providing the MCMA is credited. Letters to 
the Editor and articles and photographs from MCMA members and of 
interest to MCMA are invited. Send to: Editor, MESTENGO, P.O. Box 
12, Chalfont, PA 18914-0012.
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STRATEGIC PLANNING CONFERENCE HELD

   The Board of Directors and the Business Manager met at a Strategic Planning Conference in Quantico, VA 
to develop a 3-5 Years Strategic Plan for the Mustang Association. The following is the Plan that evolved from 
that conference and approved by the Board of Directors.
Semper Fidelis,
Ernest Johnson

May 8, 2017
Planning FOR THE SURVIVAL

OF THE
MARINE CORPS MUSTANG ASSOCIATION, INC.

“Make plans by seeking advice”
   The Marine Corps Mustang Association (MCMA) is in a state of transition and faces significant challenges as it 
looks forward to sustaining long term viability. The purpose of this document is to lay out what I see as the current 
state of the Mustang Association. Here are the steps I see the Mustang Association needs to take to achieve the 
desired end state of a vibrant, growing organization.

MCMA Current State – Where are we now?
   The Mustang Association was originally founded as a fraternal organization focused on preserving and sustaining  
the history and legacy of past, present and future Marine Mustangs…for all intents and purposes, a social  
organization; Article I Section 1-02. Founded in 1985, its membership consists of enlisted Marines commissioned 
as officers or Warrant Officers and grew to a peak membership of approximately 4,000. Since then, membership 
has steadily declined primarily due to attribution to where we are today.
   There are a number of reasons for the decline in membership...attrition due to the death of members, members 
not renewing their membership for various reasons, lack of a compelling message for Mustangs to want to join 
the Mustang Association, and the general lack of interest among the Marine Mustang contingent in being part of 
a fraternal organization that doesn’t have a stated purpose that draws their interest. 
   The current association is also faced with an aging membership unable to participate in Mustang Association 
planning, activities and programs have declined significantly. 
   To put it bluntly, MCMA is slowly going the way of many other fraternal organizations and specific and direct 
action is required to reverse the decline in membership and grow the organization.

Where do we want to be? and Where do we go from here?
   Plain and simple if we are to survive, the Mustang Association’s focus must change. Its mission needs to be  
redefined to create a purpose for the organization…one that offers a compelling message that will drive an increased 
membership and energize members to participate. The decline in membership needs to be reversed.
   Over the past several years, significant efforts have been made by several Mustang Association officers and Board 
Members to develop a strategic plan for the Corporation that lays out a specific direction for the long term sustainability  
of Mustang Association. A key element of the strategic plan was a recommendation to change the mission of the 
Mustang Association from a fraternal to a mission driven organization. A Strengths, Weakness, Opportunities, 
Threats (SWOT) Analysis was conducted and from that analysis the new Vision and Mission Statement evolved.   

Vision Statement
   The Marine Corps Mustang Association serves as the primary advocate promoting the initiatives and values 
inherent within Marine Officers with prior Marine Corps enlisted experience.

Mission Statement
   The Marine Corps Mustang Association’s vision will be achieved through Mustang Outreach, Social and  
Professional Networking, Professional Mentoring, Transition Social Interaction.
   The principal purpose of the Marine Corps Mustang Association is to advocate and provide career enhancing 
support for Marine Officers and Associate members from other military services who have enlisted Marine Corps 
experience. We are an organization made up of Mustang Officers with a broad spectrum of successful military and 
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civilian experience. We pursue this mission through, networking, mentoring and facilitating relationships that assist 
Mustang Officers in their careers and civilian transition. We provide a venue for sharing historical lessons-learned 
in occupational fields and industry initiatives that support the mission of the United States Marine Corps.”
   The Board has approved the Vision and Mission Statement and it now needs to be approved by the Mustang 
Association Membership.
   During this transition, the MCMA will become a “mission driven” organization, thus it needs to set specific 
“mission related” objectives and goals that the membership can rally around.
   To this end, I am recommending the Board establish the following “missions related” objectives and goals for 
the Mustang Association.
   The Mission Statement states “We pursue this mission through, networking, mentoring and facilitating  
relationships that assist Mustang Officers in their careers and civilian transitions. 
   If this is the stated Mustang Association’s mission, then it needs to have programs that offer that support and the 
programs must be implemented and sustained at both the local Chapters and National level. The membership has 
to want this change and buy into it...
   To this end, I am recommending that the Board of Directors
 §   Develop mission related programs that emphasizes assisting Mustangs, new and old, to connect  

personally and professionally during the transition from the Corps into a second career.
 §   Research the development of  a personal coach program similar to the SCORE program  

(Service Corps of Retired Executives (https://www.score.org/).  
 §  Developing a Member/Mentor program for new members. www.Mentoring.org.

   This needs to be accomplished by 4th Quarter 2017. I am asking the Board of Directors to take the lead in 
getting this accomplished

 •  Expand the Mustang Association’s Chapter structure. During my tenure, I have come to believe that the key 
to the long term viability of the Mustang Association as a National organization is a strong, vibrant Chapter 
structure that will execute the corporate mission, goals and objectives; getting local members involved. The 
National level must provide operational and administrative support to Regional and local Chapters. There 
are currently three (3) active Mustang Association Chapters

  ° Florida Mustangs – Roger L. Kraft, President
  ° Desert Mustangs of Arizona – Mark C. Blaydes, President
  ° Camp Pendleton Mustangs – Anthony L. Perez, President
   It is critical to expand the Chapter structure and to do this, we must initiate efforts to activate Chapters in:
  ° Eastern Region
  ° Southern Region
  ° Central Region
  ° Pacific Region
   Chapters should consider the following actions to promote and expand the Mustang Association’s mission through 
activities such as;
 • MCMA regional mini- reunions
 • MCMA community service and programs
 • MCMA visibility at veteran’s hospital and Rest Homes visitation
 • MCMA representation at War Memorials, Veterans Day and Memorial Day events
 • MCMA mentoring programs in schools www.MENTOR.org
 • MCMA participation in JROTC programs as requested
 • MCMA participation in local Marine Corps networking groups

   This needs to be accomplished by 4th Quarter 2017. I am asking the Board of Directors to take the lead in 
getting this accomplished. Seek members to get involved and support this effort.

   The Mustang Association membership has to grow; it must grow through a strong recruiting effort at both the 
local Chapter and National level.  Every Mustang member is a Recruiter! To this end, I am recommending the 
following actions:
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 •  Establish an aggressive recruiting program that focuses on the new Mustang Association mission and 
mission related objectives. The goal is to increase membership with a positive trend indicator line, with an 
emphasis on younger and recently retired Mustangs officers.

 •  Establish a liaison with the other Marine Corps organizations offering cross membership opportunities.       
 •  Establish liaisons with other military related organizations to explore opportunities for colaboration.
 •  Facilitate liaison technology utilizing electronic and printed media to enhance the recruiting effort
  ° TogetherWeServe.com  ° MarineForLife.org
  ° FaceBook.com   ° Linkedin.com
  ° Marinecorpsmustang.org
  ° Marine Executive Association

   This needs to be accomplished by 4th Quarter 2017. I am asking the Board of Directors to take the lead in 
getting this accomplished.

How do we make it happen?
   We are faced with two choices, do nothing or carry the heavy hauling to see if we can make this undertaking work. 
It’s going to be a tough sell given the state of the Mustang Association today and it’s even tougher to get the necessary 
commitment to make it happen. We, the Mustang Association leadership, are the only ones who can make this happen. 
The future viability of the MCMA is literally in our hands and I’m asking for your support and commitment to help 
me implement the necessary changes to ensure the Mustang Association’s survivability and growth.

How do I measure progress?
   I have assigned tasks/missions to be completed by a designated time frame. I expect progress reports at the 
quarterly business meetings until each task/mission is completed. Get the membership involved; call a member in 
your region and explain this Strategic Plan.

   “Trust in the Lord with all thine heart, and lean not unto thine own understanding. In all thine ways acknowledge  
Him, and He shall direct thy path.” ~ Proverbs 3:5-6

Let’s get it done !!
Semper Fidelis
Ernest Johnson, President

ASSOCIATION OFFICERS
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Ph: (215) 822-1320  Email: MarineMustangs@aol.com 

where Oscar Wilde strolled in 1882, 
“sipping spiked lemonade and smok-
ing long foreign cigarettes.”
   There are areas of The Menger that 
are like wonderful time capsules of 
Victorian era splendor. Marvel at 
the priceless antiques and paintings 
gracing the public areas, many of 
which were the personal selections 
of Mr. Menger who purchased them 
during New York and European trips 
in the 1870s.
   So, keep Aug. 8-12, open for at-
tending the 2018 Mustang Muster 
where you can experience the history 
and splendor of San Antonio, one of 
our Nation’s truely beautiful, historic 
cities and share in the camaraderie 
the “Mustangs” offer.

-MUSTER, from Page 1-
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THE QUIGLEY
50 Years Later

by Jim Andrews
PAO Staff
Quantico, VA
   The assignment given to then-1stLt. 
William J. Quigley was simple and 
to the point. Create a course where 
“each candidate should look like 
they tangled with two constipated pit 
bulls, and lost.”  
   The result was a 50-yard section 
of the Officer Candidates School’s 
(OCS) Combat Course, filled with 

snakes in the summer and ice in the 
winter. It greets you with dirty and 
foul-smelling water, barbed wire, 
concrete culverts and someone yell-
ing at you from start to finish. It is an 
experience that normal people would 
call their worst nightmare, while 
Marine Corps officers just smirk and 
think of two words--”The Quigley.”
   Quigley was not your average First 
Lieutenant charged with being the 
Tactics Officer at OCS, he was a 
seasoned, battlefield commissioned, 
former Gunnery Sergeant with mul-
tiple tours in Korea and Vietnam. It 
was those experiences and lessons 
learned which gave Quigley the 
insight and ability to create an ob-
stacle course, which has bared his 
name, and stood the test of time, for 
50 years.
   “The Quigley” 50th Anniversary 
Ceremony was conducted on June 
16 at OCS. While retired LtCol. 

Quigley could not make the trip, he 
did provide a letter which was written 
to the officers and Marines of OCS 

and was read by Capt. Devin Fultz, 
the officer who currently occupies 
his former billet as Tactics Officer.
   “Fifty years ago on this date, ‘The 
Quigley’ came into existence as the 
first candiates began their painful 
excursion through it,” wrote Quigley  
“Since that day, a half-century ago, 
‘The Quigley’ has been in continu-
ous, uninterrupted operation.”
   While writing about the creation 
of the infamous course, Quigley 
remembered that the new Command-
ing Officer for OCS was unhappy 
with the lack of  “teeth” in the current  
combat course and called him in his 

office. Due to Quigley’s Mustang 
background and combat experience, 
the CO challenged him to create a 
course that would “not only chal-
lenge the candidates going through 
it physically, but also mentally” 
in order to attempt to simulate as 

much stress as possible. He made the 
course tough because Quigley knew 
future Marine Corps officers would 
face much more stress in combat.
   In his letter, Quigley who also wrote 
about the reputation the course has 
achieved in the last 50 years. Quig-
ley shared two stories that brought 
laughter to the Marines gathered, 
even those about to experience it first 
hand. The first was a story of Quigley 
overhearing a Marine officer talking 
about his experience going through 

“The Quigley.” The officer stated,”It 
had to take one mean, hateful S.O.B. 
to come up with that thing.”
   Quigley also shared that bestselling 
author Tom Clancy once stated “The 
mind that conceived this thing had to 
have been demented.”
   Lastly, Quigley thanked those Ma-
rines who currently operate and use 
“The Quigley.” He emphasized all 
of those at OCS have the important 
mission of evaluating and training the 
future leaders of the Marine Corps 
and their contribution to this mission 
was vital. He stated that those who 
train candidates “are as much a part 
of it (“The Quigley”) as the barbed 
wire and culverts that make it up.”
   The Commanding Off icer of 
OCS, Col. Ahmed T. Williamson, 
also spoke for a few minutes on the 
impact “The Quigley” has had on 

ENJOYING A SWIM?

NEARING THE END

‘WHAT IN THE ... ?’

OVERCOMING AN OBSTACLE



7

Damian Duckworth to demonstrate 
how to properly run “The Quigley.”

   As Duckworth directed the Fire 
Team through each part of “The 
Quigley,” the water, mud and barbed 

Marine Corps officers in the last 
half-century.
   Williamson’s message to the OCS 
staff was one of legacy, memory and 
camaraderie, which sometimes is for-
gotten by those who witness or are a 
part of significant events. The phrase 
“commemorate and celebrate” he 
said, “was something those among 
us occasionally forget to do.”
   At the conclusion of Williamson’s 
remarks, a Fire Team consisting of 
Executive Officer LtCol. Glen Re-
ukema, Cpl. Djessi Traore, 2ndLt. 
Mikhail Gayner, and 2ndLt. Juan 
Rangel followed the guidance of Sgt. 

wire envisioned by Quigley 50 years 
ago, dripped and “occupied” all parts 
of those swallowed up by its over-
whelming charisma. The fear and 
stress could be seen in their faces and 
their movements. They longed for a 
breath of fresh air as they made their 
way through the submerged culverts.
   As they reached the end, they, like 
all those who came before them, re-
alized that even after 50 years, those 
“two constipated pit bulls” still have 
a hell of a bite.
LtCol. Bill Quigley is a new mem-
ber of the Marine Corps Mustang 
Association.
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of the Marine Corps and the Division burning brightly.
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SGT. DUCKWORTH INSTRUCTING
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The Honorable Mentions are:
* The chef at a hotel in Switzer-
land lost a finger in a meat cutting 
machine and after a little shopping 
around, submitted a claim to his 
insurance company. The company, 
expecting negligence, sent out one 
of its men to have a look for himself.  
He tried the machine and he also lost 
a finger. The claim was approved.

* A man who shoveled snow for 
an hour to clear a space for his car 
during a blizzard in Chicago returned 
with his vehicle to find a woman had 
taken the space. Understandably, he 
shot her.

* After stopping for drinks at an il-
legal bar, a Zimbabwean bus driver 
found that the 20 mental patients he 
was supposed to be transporting from 
Hare to Bulawayo had escaped. Not 
wanting to admit his incompetence, 
the driver went to a nearby bus stop 
and offered everyone waiting there a 
free ride. He then delivered the pas-
sengers to the mental hospital, telling 
the staff that the patients were very 
excitable and prone to bizarre fanta-
sies. The deception wasn’t discovered 
for three days.

* An American teenager was in the 
hospital recovering from serious 
head wounds received from an in-
coming train. When asked how he 
received the injuries, the lad told 
police that he was simply trying to 
see how close he could get his head 
to a moving train before he was hit.

* A man walked into a Louisiana Cir-
cle-K, put a $20 bill on the counter  

and asked for change. When the 
clerk opened the cash drawer, the 
man pulled a gun and asked for all 
the cash in the register, which the 
clerk promptly provided. The man 
took the cash from the clerk and fled, 
leaving the $20 bill on the counter.  
The total amount of cash he got from 
the drawer...$15. (If someone points 
a gun at you and gives you money, 
is it a crime?)

* Seems an Arkansas guy wanted 
some beer pretty badly. He decided 
that he’d just throw a cinder block 
through a liquor store window, grab 
some booze and run. So, he lifted the 
cinderblock and heaved it over his 
head at the window. The cinder block 
bounced back and hit the would-be 
thief on the head, knocking him un-
conscious. The liquor store window 
was made of plexiglas. The whole 
event was caught on videotape!

* As a female shopper exited a 
New York convenience store, a man 
grabbed her purse and ran.  The 
clerk called 9-1-1 immediately and 
the woman was able to give them a  
detailed description of the snatcher.  
Within minutes, the police appre-
hended the snatcher. They put him in 
the car and drove back to the store. 
The thief was then taken out of the 
car and told to stand there for a pos-
itive I-D. To which he replied, “Yes 
officer, that’s her. That’s the lady I 
stole the purse from.”

* The Ann Arbor News crime column 
reported that a man walked into a 
Burger King in Yipsilanti, Michigan, 
at 5 a.m., flashed a gun, and demand-

ed cash. The clerk turned him down 
because he said he couldn’t open the 
cash register without a food order.  
When the man ordered onion rings, 
the clerk said they weren’t available 
for breakfast. The man, frustrated, 
walked away. (A Five-Star Stupidity 
Award Winner!)

* When a man attempted to siphon 
gas from a motor home parked on a 
Seattle street by sucking on a hose, 
he got much more than he bargained 
for. Police arrived at the scene to find 
a very sick man curled up next to a 
motor home near spilled sewage. A 
police spokesman said that the man 
admitted to trying to steal gasoline, 
but he plugged his siphon hose into 
the motor home’s sewage tank by 
mistake. The owner of the vehicle 
declined to press charges saying it 
was the best laugh he’d ever had.

   And, the winner is--
   When his .38-caliber revolver failed 
to fire at his intended victim during 
a hold-up in Long Beach, Califor-
nia, would-be robber John Elliot 
did something that can only inspire 
wonder. He peered down the barrel 
and tried the trigger again. This time 
it worked.

   In the interest of bettering man-
kind, please share these with friends 
and family--unless, of course, one 
of these individuals by chance is a 
distant relative or long lost friend. 
In that case, be glad they are distant 
and hope they remain lost.

REMEMBER, they walk among us. 
They can reproduce...and VOTE.

D A R W I N  A W A R D S

It’s that magical time of year when the Darwin Awards are bestowed,  
honoring the least coveted among us.
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FINANCIAL
TRANSACTIONS

April - June 2017

Income: $ 1,101.84
Expenses: $ 9,293.79

General Fund 
Checking Balance: $ 77,963.33

Savings Account: $ 16,478.91

C-D: $ 75,058.63

David F. Bice
Herbert E. Ing Jr.

Sal Navarro
Philip E. Smith

DONATIONS

MUSTANG SPIRIT AWARD-- 
Warrant Officer Joshua C. Benne 
receiving the Mustang Spirit Award 
from Mustang Liaison Officer James 
R. Casey during TBS Graduation 
Ceremonies Jun. 8 at Quantico, VA.

Monday-Friday (excluding holidays)
9 a.m. to 5 p.m. (East Coast Time)

Ph: 215-822-1320
FAX: 215-822-6723

e-mail: MarineMustangs@aol.com

MUSTANG HEADQUARTERS
HOURS OF OPERATION

ENLIST IN THE CHOSIN FEW

If you served in any X Corps allied service in, above, or around the Chosin Reservoir in November - 1950 - December you 
belong in a very exclusive fraternity of honor. We invite your company in The Chosin Few which is dedicated to reuniting the 
survivors of that epic campaign for life.

Name: _______________________________________________________________________________________________

Address: ______________________________________________ Phone: _________________________________________

City: _________________________________________________ State: _________  Zip+Four: _______________________

FAX: ________________________________________________  e-mail: _________________________________________

Branch of Service at Time of Campaign: ____________________________________________________________________

Unit During Campaign (Co/Bn/Regt): ______________________________________________________________________
       Note: Complete unit must be shown

Sponsored by: _________________________________________________________________________________________

The annual membership fee is $35 for all Chosin Few veterans. Make check payable to: The Chosin Few, Inc. and mail to: 
Chosin Few Headquarters, 238 Cornwall Circle, Chalfont, PA 18914-2318.
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FLORIDA MUSTANGS
Roger Kraft, President

2774 Countryside Blvd. #5
Clearwater, FL 33761-3652

Ph:  727-712-9784
Email: rogerkraft417@gmail.com

* * *
DESERT MUSTANGS of ARIZONA

Mark Blaydes, President
2819 N. Bandura Dr.

Casa Grande, AZ 85122-5827
Ph: 520-723-0347

Email: markblaydes@aol.com

* * *
CAMP PENDLETON CHAPTER
Anthony (Tony) Perez, President

10315 Larrylyn Dr.
Whittier, CA 90603-2613

Ph: 562-947-6558
Email: aperez103@charter.net

C H A P T E R S

PARRIS ISLAND, SC--In the year 
since BrigGen. Austin Renforth 
took command at the Marine Corps 
Recruit Depot here, the only place 
the Marine Corps trains female 
recruits, he has eliminated a large 
swath of previously gender-segre-
gated training events and challenges, 
from the combat endurance course to 
the famous final test known as “The 
Crucible.”
   He estimates that more than 70 per-
cent of all boot camp training is now 
gender-integrated, he told Military.
com in a recent interview. And that’s 
about where it should stay, he thinks.
   If boot camp were to become fully 
integrated from the start of training, 
he worries that male recruits might 
develop a less-than-favorable im-
pression of their female counterparts 
-- an impression that could continue to 
influence their perspective on women 
in uniform as they join the fleet.

   “You get one chance to make a first 
impression,” Renforth said. “The 
women, it takes them a couple weeks 
to understand that they can do more 
than they think they can do. The men 
come in, and they’re sort of presumed 
brave by how they were socially en-
gineered growing up.”
   The difference in the average con-
fidence levels of male and female 
recruits is on display, Renforth said, 
when the recruits complete their 
initial strength tests, still in gender- 
segregated groups.
   The initial strength test, or IST, 
takes place on the second or third day 
of boot camp and consists of a 1.5-
mile run, a timed set of crunches, and 
either pull-ups or a flexed-arm hang, 
depending on the military career field 
sought. Male recruits, Renforth said, 
are already “breathing fire” when 
they get to the IST. With the female 
recruits, he said, it’s a different story.

   “There’s a lot of tears, there’s a lot 
of struggling,” he said. “ ... I don’t 
necessarily want the men to see 
those women; it can have a reverse 
effect if you see them too early.”
   In the first few weeks at boot camp, 
female recruits are able to overcome 
any negative social conditioning that 
might diminish their confidence and 
start “breathing fire” like the male 
recruits, Renforth said.
   “I think we’re trying to find, re-
cruiting-wise, those women who 
were handed lacrosse sticks and 
hockey sticks growing up and not 
Barbie dolls,” he said. “We don’t 
always get that.”

Integrated Training
   Apart from the early weeks of 
training and gender-specific living 
quarters, Renforth said he now 
considers Marine Corps boot camp 
fully gender-integrated.
   All requirements for graduation 
are completed in co-ed settings, 
and Renforth has overseen the inte-
gration of hikes, the final physical 
fitness test and combat fitness test 
requirements, and the famous “Cru-
cible” during his tenure.
   “I took that as an implied task 
from the Commandant [Gen. Robert 
Neller] when he came here,” he said. 
“He didn’t tell me directly to do it, 
but it was really simple to do. And 
the majority of it our Drill Instruc-
tors came up with on their own.”
   Perhaps even more significantly, 
Renforth has ordered integration of 
battalion leadership structures to 
expose female and male recruits to 
leaders of both genders.
   There’s now a male executive 
officer in the all-female 4th Recruit 
Training Battalion and a female XO 
in the all-male 1st Recruit Training 
Battalion. 

BOOT CAMP AS INTEGRATED AS IT SHOULD BE, COMMANDER SAYS



11

Maj. Gunnar A. Johnson
USMC (Ret)

 30 March 2017
***

William M. Kendrick
Former Capt., USMC

 3 March 2015
***

Col. Alvin L. Kirtz
USMCR (Ret) 
August 2015

Maj. Charles W. Kossick
USMC (Ret) 

10 January 2013
***

LtCol. James Muschette Jr.
USMC (Ret) 
25 July 2014

***
Col. Larry D. Richards

USMC (Ret)
22 November 2008

 Mustang Honor Roll

WELCOME ABOARD

CWO-2 Andre P. Ajas
USMC (Ret)

Unknown-USPS
***

Maj. Wilson Atkins
USMCR (Ret) 

Unknown-USPS
***

Maj. Ronald E. Bane
USMC (Ret) 

16 January 2016
***

Maj. Ricky G. Bud
USMC (Ret)
29 May 2012

***
Col. John J. Caldas

USMC (Ret)
10 June 2014

***
Capt. James L. Chapman

USMC (Ret)
Unknown-USPS

***
Capt. Harry F. Curtis

USMC (Ret)
Unknown-USPS

***
Leonard W. Deden

Former Capt., USMC
 28 January 2016)

***
Capt. Raymond J. Delacqua

 USMC (Ret)
11 June 2015

***
Maj. Robert J. Finn

USMC (Ret) 
Unknown-USPS

***
Col. John O. Gregerson

USMC (Ret) 
2 February 2015

***
Maj. John L. Jenkins

USMC (Ret) 
2016

Maj. James T. Smith
USMC (Ret) 
1 April 2017

***
LtCol. Thomas L. Smith

USMC (Ret) 
Unknown-USPS

***
Capt. William T. Steinken 

USMC (Ret) 
15 May 2011

***
Capt. David Thrasher

USMC (Ret) 
10 October 2012

***
Maj. Edmund E. Walsh

USMC (Ret) 
Unknown-USPS

***
Maj. David B. Werner

USMC (Ret) 
5 December 2015

***
Maj. Charles B. Whitehurst 

USMC (Ret) 
4 June 2016)

BATES, Ralph S., Maj., USMC 
(Ret), 2176 Andover Way, Mt.  
Pleasant, SC 29466-7030: 55-81: 
Dano McGee.

***
FRANZ, Howard A., LtCol., USMC 
(Ret), 7928 E. Mendoza Ave., 
Mesa, AZ 85209-6108: 51-83: John  
O’Hara.

***
KISER, Hague M., Capt., USMC 
(Ret), 4927 Park Dr., Carlsbad, CA 
92008-3825: 54-78: 3dMarDivAssn.

MADDEN, Charles A., CWO-3, 
USMC (Ret), 3155 N.  Leanna Ave., 
Fresno, CA 93737-9236: 67-92.

***
QUIGLEY, William J., LtCol., 
USMC (Ret), 5029 Lake Vista Dr., The 
Colony, TX 75056: 49-79: Don Gee. 

***
REESE, Gerald C., CWO-4, USMC 
(Ret), 39837 Claires Dr., Mechanics-
ville, MD 20659-5327: 81-10.

***
SMITH, Philip E., Col., USMC 
(Ret), 1830 Walhalla Highway,  
Pickens, SC 29671-9686: 74-10.
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VISION STATEMENT
The Marine Corps Mustang Association, Inc., serves as the primary advocate  

promoting the initiatives and values inherent within Marine Officers possessing  
prior Marine Corps experience.

MISSION STATEMENT
The MCMA vision will be achieved through Mustang Outreach, Social and  

Professional Networking, Professional Mentoring, Transition Social Interaction.

PURPOSE
The principal purpose of the Marine Corps Mustang Association, Inc., is to advocate and 

provide career enhancing support for Marine Officers and Associate Members from other 
military services who have enlisted Marine Corps experience. We are an organization 
made up primarily of Mustang Officers with a broad spectrum of successful military 
and civilian experience. We pursue this mission through mentoring, networking and 
facilitating relationships that assist Mustang Officers in their careers and civilian 
transitions. We provide a venue of sharing lessons-learned in occupational fields and 
industry initiatives that support the mission of the United States Marine Corps.


